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DIBM 0113: PRINCIPLES OF MARKETING
    		      	     
STREAMS:									    TIME: 2 HOURS

DAY/DATE:  WEDNESDAY 07/07/2021			        8.30 A.M. – 10.30 A.M.
INSTRUCTIONS: 
1. Answer question one and any other two questions 
1. Do not write anything on the question paper.

Question One
(a) Briefly explain the marketing management philosophies that guide marketing managers. 											(10 marks)
(b) Explain the conditions necessary for an exchange to take place. 		(7 marks)
(c) Describe the functions performed by marketing intermediaries. 		(7 marks)
(d) Identify and explain the major functions of branding. 			(6 marks)

Question Two
(a) Briefly explain the variables you would consider when segmenting markets for consumer goods. 										(15 marks)
(b) Distinguish product and services. 						(5 marks)

Question Three
(a) With the aid of a diagram, discuss the product life cycle, pointing out the strategies used in each stage.			 						(15 marks)
(b) Explain the concept of pricing and its importance in marketing of goods and services. 											(5 marks)

Question Four
(a) Briefly explain three methods of promotion and their demerits.		(10 marks)
(b) Explain three personal factors that influence consumer behavior, pointing out why markets should understand them.				 		(10 marks)
………………………………………………………………………………………………….
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