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INSTRUCTIONS:
· Answer question ONE and any other TWO.

QUESTION ONE 

As an expert in marketing undertake the following: 

(a)	Identify any five micro components of the marketing environment showing how they 	affect marketing activities. 							(10 marks)

(b)	Discuss five bases for segmenting consumer markets.			(10 marks)

(c)	Explain the differences between market skimming and market penetration pricing 		strategies.									(5 marks)
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(d)	Outline any five challenges that a researcher may encounter while collecting data. 
											(5 marks)

QUESTION TWO 

Use your learnt skills in principles of marketing to carry out the following: 

(a)	Evaluate the advantages of secondary data in gathering data for marketing decision 	making. 									(10 marks)

(b)	Outline any five functions of marketing distribution channels.		(5 marks)

(c)	Advertising performs various functions. Evaluate them.			(5 marks)

QUESTION THREE 

Assist your teammates appreciates some aspects of marketing as follows:

(a)	Discuss any five factors that may influence pricing decisions in any organization. 
											(10 marks)
(b)	Describe the consumer buying decision process.				(10 marks)

QUESTION FOUR 

Help induct newly recruited sales personnel as follows: 

(a)	Discuss the social criticisms regarding marketing and provide strategies marketers can 	use to respond to such concerns. 						(5 marks)

(b)	Differentiate between convenience goods and shopping goods. 		(5 marks)

(c)	Discuss the importance of marketing to the economy. 			(10 marks)
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