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UNIVERSITY EXAMINATIONS   
RESIT/SPECIAL EXAMINATION 
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DIBM 0113: PRINCIPLES OF MARKETING 
STREAMS:  DIAC/DPLM 						            TIME: 2 HOURS
DAY/DATE: FRIDAY 05/11/2021				                       2.30 P.M – 4.30 P.M. 
INSTRUCTIONS:
· Answer question one and any other two questions.
 QUESTION ONE 	
(a) Briefly explain the marketing management philosophies that guide marketing managers in their marketing activities.                                                                                 (10 marks)
(b) Explain the major function of  marketing intermediaries                                       (7 marks)
(c) Identify and explain the requirements for effective market segmentation             (6 marks)
(d) State and explain the factors you would consider when setting prices       	        (7 marks)

QUESTION TWO
(a) With the aid of an illustration, explain the product life cycle  		  (14 marks)
(b) Explain the major functions of  branding                                       		   (6 marks)
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QUESTION THREE		
(a) Briefly explain the major methods you can use to segment consumer markets (15 marks)
(b) Explain the weaknesses of sale promotion
QUESTION FOUR
(a) Briefly explain the factors that influence the choice of  promotion any technique
										  (10 marks)
(b) Explain the personal factors that influence consumer behaviour           	   (10 marks
----------------------------------------------------------------------------------------------------------------
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