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ANSWER THREE QUESTIONS
QUESTION ONE IS MANDATORY
QUESTION ONE
Lisa, a consumer, recently purchased a high-end laptop from TechWorld Ltd., an electronics store, for Ksh105,500. The laptop was advertised as having a "state-of-the-art" processor, 16GB of RAM, and a 512GB SSD. However, after using the laptop for two weeks, Lisa experiences frequent system crashes, overheating, and reduced battery life. Upon contacting TechWorld's customer service, Lisa was informed that the issue was likely due to a manufacturing defect and was asked to return the laptop for repairs. 

Lisa takes the laptop to the store, where the technician confirms that the laptop’s processor is outdated and the RAM is incorrectly specified. 
Lisa is frustrated and demands a full refund or replacement, as she believes the laptop was misrepresented in its advertising. 

TechWorld offers to repair the laptop, but refuses to provide a refund or replacement, arguing that the laptop is still functional after repairs and that it meets the basic criteria for a refund under the store's return policy.


a. Was TechWorld Ltd. liable for misrepresentation in the marketing of the laptop? Consider the possible defenses TechWorld could raise and analyze whether the company can escape liability for the false claims made in the advertisement. (5 marks)

b. Analyze Lisa’s legal rights under consumer protection laws in this case. Specifically, discuss whether she is entitled to a full refund, a replacement, or a repair and explain the legal basis for her entitlement. (5 marks)

c. TechWorld’s Return Policy: Consider whether TechWorld’s return policy is legally enforceable in this case. Discuss whether the store's return policy can override Lisa’s statutory rights as a consumer and whether such a policy is consistent with the principles of consumer protection law. (10 marks)

d. If Lisa decides to pursue a claim for damages due to the inconvenience and financial loss caused by the defective laptop, analyze the grounds on which she may base her claim and whether she is likely to succeed. (10 Marks).

QUESTION TWO

Examine the effectiveness of the consumer protection laws in Kenya in safeguarding consumers against unfair trade practices. A you do so, identify and aAssess and discuss the role of key institutions , legal frameworks, and challenges faced in enforcing consumer rights. How effective are consumer protection laws in Kenya in safeguarding consumers against unfair trade practices. (20 Marks)

QUESTION THREE

AWith your understanding of consumer protection law; analyze the following statements:
a. Article 46 of the Constitution of Kenya vis-à-vis the consumer rights under part II of the consumer Protection Act 2012. (10 Marks).
b. Functions of Kenya Coconsumers advisory Ccommittee under part X of the Consumer protection Act. (10 Marks).

QUESTION FOUR
How effective does is Kenya’s Consumer Protection Act, 2012 Cap 501, in safeguarding suppliers and manufacturers in the product chain in attempt to protect consumers against unfair trade practices?, and In your answer, explain thwhate challenges that hinder its full implementation.? (20 Marks)

QUESTION FIVE
The C2010 constitution of Kenya assures enforces practical safeguards of the general principles of law and gives clear direction for the subsidiary laws. Discuss the this in relation to the two main areas of consumer protection  by examining:presented herein. 
a. How does the Competition Authority of Kenya (CAK) regulates unfair trade practices and false advertising.? (10 Marks)

b. [bookmark: _GoBack]What rThe remedies are available to consumers when they purchase defective or substandard goods in Kenya.? (10 Marks)
