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INSTRUCTIONS:
e Question one is compulsory and any other two questions

Question One

"Brand firms that view consumers as statistics will eventually fall by the wayside". The world
around us is transforming at an incredible pace, impacting how consumers engage with everything
around them, and that includes brands. The digital age continues to transform the way we live,
shop and pay-including how and where brands show up. By redefining the way, they engage with
consumers, brands can establish more meaningful relationships with them. A brand needs to
connect to people on several levels and be able to appeal to their various senses, therefore the need
for continued transformation and innovation cannot be overstated.
a) The author quotes, 'By redefining the way they engage with consumers, brands can
establish more meaningful relationships with them'. Explain the importance of a brand to
a firm. (10 marks)
b) Explain the elements of brand association that help in connecting and establishing a strong
brand. (10 marks)
c) "The digital age continues to transform the way we live, shop and pay-including how and

where brands show up" Discuss the influence of technology in brand building. (10 marks)
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Question Two
a) Discuss the Five major brand equity asset categories. (10 marks)
b) Discuss the challenges facing firms in the public sector in building and sustaining

competitive brands. (10 marks)

Question Three
a) Discuss the dimensions of brand as a product to be included in a company's marketing
strategy. (10 marks)

b) Explain how a firm can create brand identity (10 marks)

Question Four
a) Marketers are usually the brand custodians and must differentiate their brands to build
customer preference. Explain the elements of brand architecture that help in meeting this
objective. (12 marks)
b) Discuss how a firm in the service sector can position their brand in the lives of their

customers. (8 marks)
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