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INSTRUCTIONS

e Answer any four questions

QUESTION ONE
ABC limited is in the process of introducing a new product in the market. Explain six factors that
may affect the product adoption rate. (25 marks)
QUESTION TWO
Explain five instances when a marketing firm may maintain constant prices for its products.

(25
marks)
QUESTION THREE
Discuss five factors that a firm should consider when designing a promotion mix.

(25
marks)
QUESTION FOUR
Why is understanding consumer behavior so important for companies? Think of examples where
you do not think companies understood their consumers? (25 marks)
QUESTION FIVE

Explain five ways in which application of marketing concepts guides a firms efforts in achieving
its marketing goals. (25 marks)
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