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ANSWER ANY FOUR (4) QUESTIONS
Question One

Using local examples, describe the factors influencing consumer behavior in the case of a local
Kenyan environment. (25 Marks)

Question Two
Explain the concept of Positioning giving relevant examples. (25 Marks)
Question Three

Using local examples, explain how firms operating in the Banking sector are using the product
concept. (25 Marks)

Question Four

Explain the internal considerations in the selection of a distribution channel for firms operating
in Kenya. (25 Marks)

Question Five

Compare and contrast advertising and public relations methods of promotion. (25 Marks)
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