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BCOM 426: MARKETNG AND SOCIETY 

STREAMS:          TIME: 2 HOURS 

DAY/DATE: WEDNESDAY 4/12/2019           11.30 A.M – 1.30 P.M 

INSTRUCTIONS 

 SECTION A-QUESTION ONE (1)- IS COMPULSORY 

 

 SECTION B-ANSWER ANY OTHER TWO QUESTIONS 

 

QUESTION ONE (1)- IS COMPULSORY (30 MARKS) 

My milk profits have grown, thanks to AI 

A simple barbed wire fence rings the farm in Mengwet village, Bomet County. Rows of banana, 

sunflower and vegetable plants greet visitors. Napier grass, sorghum and lucerne grass dance to 

the tune of a light wind. It is on this land that Wesley Bett also keeps chickens and 15 zero-

grazing dairy cows, the mainstay of his business. He started the farm in 2015 with two 

indigenous cows that produced a total of nine litres of milk a day.  Bett later sold the animals. He 

bought a cross-breed for Sh50,000. The animal could produce 10 litres of milk every day. 

“After a while, I bought a pure Friesian cow for Sh100,000. It was a good investment as the 

animal produced 15 litres of milk daily. At the time, I had not yet started inseminating the cow 

artificially,” he said. Most of the calves produced by the cow were bulls. Bett sold three and 

donated one to a church.  “I was not happy so I sought the advice of a livestock expert, who 

helped me formulate a herd expansion plan,” the farmer said.  

“I approached Co-op Bank for a Sh1 million loan, which I used to buy eight cows in December 

2007. One went for Sh100,000.” The five cows produce 100 litres of milk daily. The farmer, 

alongside many of his colleagues in the area, takes his milk to the Olbutyo Dairy Cooperative 

Society, which buys a litre at Sh35. “I keep Friesian and Ayrshire cows and have fully adopted 

artificial insemination. I take advantage of the subsidised AI service that was launched by the 
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Bomet government some years ago. The county Agriculture department sells sexed-semen at 

Sh1,000 while the unsexed is Sh200,” Bett, an ICT trainee, told Seeds Of Gold. He grows Boma 

Rhodes grass on an acre and has leased 10 where he grows maize and other fodder for making 

silage. 

FOLLOW VACCINATION PROGRAMMES 

At any given time of the year, Bett has silage that can last six months. He feeds his dairy animals 

at 6am, 10am, 3pm and 7pm. Water is readily available throughout the day. “My dream is to start 

a commercial dairy feeds enterprise. I want to be self-sufficient and be able to sell the feeds to 

other farmers through our cooperative society,” said Bett, who has already bought a feed mixer.  

He sells his sunflower seeds to an oil processor and uses the cake to make animal feeds at home. 

The feeds Bett makes supplement the commercial ones he buys. Bett has employed four people, 

with three attached to the dairy unit and the other dealing with poultry.  “I have 120 kienyeji 

chickens. A hundred of them are hens. On average, I get 80 eggs a day, selling one at Sh15,” he 

said, adding that the income from the birds runs his home. To avoid tragedies that come with 

diseases and pests, Bett works with vets and agronomists.  “I started engaging experts two years 

ago when I almost lost one of my animals to foot-and-mouth disease. I realised my herd had not 

been vaccinated,” the farmer said.  Robert Langat, a veterinarian, says Kenyan farmers should 

follow vaccination programmes if they want to have healthy animals.  “There is an outbreak of 

foot-and-mouth disease in this part of the country every year,” said Langat. He advises farmers 

to maintain high levels of hygiene in their dairy units. The units, he adds, should have proper 

drainage and be cleaned regularly to keep the floors dry. 

REQUIRED. 

 

1/A.).What specific steps has dairy farming taken to benefit from global social changes?    

                   (10 Marks) 

1/B.).Discuss the business forces that have contributed to the growth of dairy farming industry?  

           (10 Marks) 

1/A.). Who are the various stakeholders that animal husbandry needs to consider as it adapts an 

effective strategy.          (10 Marks) 

 

SECTION B-ANSWER ANY OTHER TWO QUESTIONS 

QUESTION TWO 

2/A.). You have been newly recruited marketing manager Toyota Kenya, Explain how the Kano 

model will improve Toyota marketing in Kenya.      (10 Marks) 
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2/B.).Explain how consumers might act in a sustainable manner that meets the needs of the 

present without compromising the ability of future generations?                         (10 Marks) 

 

QUESTION THREE 

3/A.).The cost of living has been increasing significantly in Kenya, Explain with aid of relevant 

examples the role of consumer activists and organizations in Kenya as consumers try to face the 

above challenge.                                                                                                             (10 Marks) 

3/B.).  As marketing manager, Kenya Tourism Board, Discuss how you will market Kenya in Far 

EAST European countries regarding the potential influences of Kenyan culture.  (10 Marks) 

 

QUESTION FOUR 

4/A.). Every general election in Kenya poses challenges to the citizens, How can the change of 

major Political objectives in a country have an impact on the potential for success of a marketer?  

           (10 Marks) 

4/B.).With aid of relevant examples, explain companies implementing corporate social 

responsibility in Tharaka Nithi County.                                                               (10 Marks) 

--------------------------------------------------------------------------------------------------------------------- 


