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INSTRUCTIONS 

Answer Question ONE (compulsory) and any other two questions  

Question 1 

a) Explain on the following marketing terms:            (10 marks)  

i. Wants and demands  

ii. Product and market  

iii. Customer value and customer relationship  

iv. Market segmentation  

b) Outline the role of marketing in the society            (10 marks)  

c) Discuss any five functions performed by distribution channels in Kenya today        (10 marks)  

Question 2 

a) Discuss factors that a firm may consider when setting its prices for the products     (10 marks)  

b) Explain five factors that may influence customer buyer behaviour         (10 marks)  

Question 3  

a) Identify the factors that you consider for effective segmentation        (10 marks)  

b) With a well labelled diagram, describe the stages of the product life cycle        (10 marks)  
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Question 4 

a) Name and explain the five alternative marketing management philosophies        (10 marks)  

b) Explain five reasons why a firm opts to distribute its products directly to customers  

      (10 marks)  
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