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INSTRUCTIONS: 

 Answer question ONE and any other TWO questions. 

 Do not write on question paper. 

 

QUESTION ONE  

 

(a) Explain the role of marketing in the society.     (7 marks) 

 

(b) Define the following marketing terminologies.  

 

 (i) Needs          (2 marks) 

 (ii) Wants          (2 marks) 

 (iii) Exchange         (2 marks) 

 (iv) Marketing relationships       (2 marks) 

 

(c) With an aid of a diagram, explain the product life cycle.   (8 marks) 

 

(d) Outline the importance of marketing in the society.    (7 marks) 

 

QUESTION TWO  

 

(a) Expound on any five advantages of branding to customers and the society. (10 marks) 

 

(b) Write distinguishing notes between societal marketing and selling concepts of marketing. 

           (10 marks) 
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QUESTION THREE  

 

(a) Explain the positive effects of external marketing environment on marketing activities. 

           (10 marks) 

(b) Using relevant examples, expound on any three consumer products. (10 marks) 

 

QUESTION FOUR  

 

(a) Outline the challenges faced by marketing research personnel while conducting 

 marketing surveys.        (10 marks) 

 

(b) Expound on the need to segment markets.      (10 marks) 
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